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Course Rationale and Philosophy:
The MSc Management and Marketing targets the large number of graduates with a
non-business or marketing degree background who wish to take up a career in
business, in addition to students with a business management degree looking to
achieve a management based Masters Award.
The MSc Management and Marketing offers non-business graduates the opportunity
to achieve a high-level business qualification. The added advantage is they do not
need work experience to enter the programme.
Additionally, it is recognized that applicants with a business or management degree
background, particularly pre experiential students, may wish to pursue a PG Masters
course offering a central focus on, and sound basis of, core business management
subjects and principles.
Therefore, route entry has been widened to include business degree (or equivalent)
students, maintaining the non pre experience conditions of entry. However, for
marketers, the university offers a specialist master’s degree (MSc Strategic and
Digital Marketing) which is designed specifically for students with a degree in the
cognate subject.
On a course that is perceived as being strong in both academic and practical career
supporting value, there is also an argument that a mixture and balance of business
and non-business graduates should help provide a positive student learning
experience, and may also help redress the balance between overseas and UK based
students taking the course.
This benefit of the award to business graduates will be that it will provide students
with a programme of advanced and challenging study in management fields which
allows them to build upon existing qualifications and experience. The MSc
Management and Marketing thus seeks to enhance student personal and
interpersonal competencies, intellectual skills and self-motivation through a process
involving problem solving, collaborative working, participative and reflective
learning.
MSc Management and Marketing will also aim to help students to make the
transition to Postgraduate study. This transition is about being a sophisticated,
independent and critical thinker using knowledge in a professional and critical
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context. The programme will support students’ development so that by the end of
the programme they will be confident enough to apply their knowledge in a range
of complex situations. The programme will prepare students for a range of further
development opportunities whether this be further study, professional
development or a future career.

Overview and Aims:
The course aims of the MSc Management and Marketing are:
1)

To equip graduates with management skills necessary to manage:





people and their performance
the business
crises and change
projects and the associated risks

as well as develop strategies to deal with global challenges and the choices facing
the business.
2)

To meet the increasing demand of graduates who want to develop
knowledge and skills in the broad areas of management and marketing and
boost their marketability by acquiring a master’s qualification.

3)

To provide students with both a wide academic context and a course
experience that encourages an understanding of the application of relevant
marketing concept and theories.
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Course Learning Outcomes
At the end of the course, students will be able to:

1

Critically evaluate, synthesise and apply advanced and contemporary
theories, debates and techniques to a range of complex and open ended
issues, problems and situations in the fields of management and marketing.

2

Demonstrate analytical and evaluative skills in the application of marketing
theory and concepts, developing new insights into theory and practice.

3

Learn interdependently and independently and accept responsibility for
subsequent career and continuing professional development.

4

Critically apply with a degree of creativity and sophistication, intellectual,
transferable and subject / professional skills to a range of complex and openended business problems and situations in the fields of management and
marketing.

5

Make informed judgements and decisions in dynamic, highly competitive and
global operating environment relating to management and marketing.

6

To effectively carry out a project (either dissertation or consultancy project),
which will involve secondary and primary research with due regard to ethical
considerations and research methodologies.

Level Learning Outcomes:
PG Cert:

1

Critically evaluate, synthesis and apply advanced and contemporary theories,
debates and techniques to a range of complex and open ended issues,
problems and situations in the fields of management and marketing.

2

Demonstrate analytical and evaluative skills in the application of marketing
theory and concepts, developing new insights into theory and practice.

3

Learn interdependently and independently and accept responsibility for
subsequent career and continuing professional development.
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PG Dip (the above Level Learning outcomes for the PG Cert plus):

4

Critically apply with a degree of creativity and sophistication, intellectual,
transferable and subject / professional skills to a range of complex and openended business problems and situations in the fields of management and
marketing.

5

Make informed judgements and decisions in dynamic, highly competitive and
global operating environment relating to management and marketing.

MSc (the above Level Learning outcomes for PG Cert & PG Dip plus):

6

To effectively carry out a project (either dissertation or consultancy project),
which will involve secondary and primary research with due regard to ethical
considerations and research methodologies.

Course Structure
Level 7
The modules are a mixture of those grounded in the core marketing activities of an
organisation (Contemporary Marketing, Strategic Brand Management) those
grounded in some key strategic issues for an organisation (Corporate Strategy,
Management, People & Organisations) and those grounded in understanding the
thought processes of consumers (Agile Consumer Insight).
The programme culminates with the choice of a Dissertation or Live Commercial
Project. This means that individual PT students who already work for an organisation
will be able to undertake a Live Commercial Project based around their own
organisation and FT students who do not work for an organisation will be able to
undertake a dissertation or complete a Live Commercial Project.
Full-time students who may anticipate further academic study will be able to do a
traditional academic dissertation.
Students undertaking this pathway will need to undertake a dissertation / project in
a topic relevant to the pathway
Part time students will study the programme for 24 months as opposed to 12 months
for the full time route.
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Semester 1
Contemporary Marketing
(20)

Core (Y)
Y

Semester 2
Corporate Strategy
(20)

Core (Y)
Y

Management, People &
Organisations (20)

Y

Strategic Brand
Management (20)

Y

Managing Financial
Resources (20)

Y

Agile Consumer Insight
(20)

Y

Semester 3
Dissertation (60)
or
Live Commercial Project
(60)

Y

Contained awards available:
Award
PG Dip
PG Cert

Title
Management and Marketing
Management

Level
7
7

Credits
120
60

Length and status of programme and mode of study:
Length (years)

Status (FT/PT)

1
2

FT
PT

Mode (campus based/DL
or other)
Campus based
Campus based

Learning and Teaching
Learning and Teaching Approaches
The course team puts students at the centre of the course activities by providing a
flexible and relevant curriculum with excellent teaching and learning. Team
members are committed to the development of their own areas of professional
practice and specialisms and this contributes hugely to the quality of learning and
teaching experienced by students.
This course is concerned with the practical application of theory to a working
environment and the opportunity for students to think about, discuss and where
possible relate theory to practice.
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Students are exposed to a variety of learning & teaching approaches. Across the core
they can expect to experience formal lecture delivery, interactive seminars and
workshop activity. They are challenged to deliver and present their research and
analysis of (paper, virtual and video-based) case study material individually and in
groups. Considerable emphasis is placed upon filming/recording such activity to
improve the assessment and feedback process – both formative and summative.
Care has been taken to look across the core to balance individual and group-based
work.
There is a strong focus on employability with a clear theme of applied learning so
students will critically analyse the approach/practice of management within genuine
case examples. As befits a post-graduate programme there is also a clear emphasis
on individual research and independent study. We expect our students to be active
participants in their learning journey and not passive recipients.
The programme team understand that students who enter the programme have a
diverse background so there will be an emphasis on academic and study skills early
on in the programme to equip students with the skills they need to be successful.
This will be delivered through an intensive induction programme and follow up
personal tutor meetings and focus groups. The induction will set the foundation for
the rest of the programme by providing a focus on the skills needed to be a critical
and independent learner.
Learning and Teaching Activities
A mix of lectures, tutorials and on-line resources is designed to encourage a
community of learning which invites and enables all participants to engage in
discussions, to be visible, valued and respected for their individual contribution.
The teaching and learning strategy to be used by each module is given in the module
specifications as set out in the Module Specifications. Further to this, the MSc
Management and Marketing will utilise the opportunities offered by the experiential
diversity of its intakes to enhance its students learning experience.
The modules use a variety of methods; typically, each module will consist of a mix of
tutorials, group and individual activities, workshops and case study analysis where
appropriate students will be given opportunities to relate the material covered to
the organisational practices.
Modules at this level will be characterised not only by the inclusion of more
advanced knowledge, but also by being more open-ended in the realistic situations
in which students are required to identify and tackle problems. The progressive
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problem solving philosophy, together with the complementary encouragement of
independent learning, will shift the mix of work away from that done in class and
towards that done outside.
Study at this level will leave students with a thorough understanding of academic
research and be able to transfer that research to real world applications and diverse
and complex situations.

Use of the Virtual Learning Environment
All modules make use of the university’s VLE facilities (MyBeckett). There is a
standardised approach to ensure consistency, with all modules using the VLE for:








Lecture slides and notes
Seminar materials
Module documents including Module Handbook and Assessment details
Online activities and quizzes to support seminars
Web links and references for further reading
Contact details for teaching staff
Provisional mark list and generic feedback

Announcements are made on the portal to inform students of university-wide
events, and group announcements are also made using this medium. Staff use the
university email system to contact individual students, seminar groups and year
cohorts. Students’ individual timetables are provided through the VLE. Modules all
provide a “MyBeckett” site designed to meet at least the minimum design
expectations of the university e.g. lecture slides, seminar questions, etc.
From the Learning Technologist’s perspective:
Communication enhances students’ experience and allows greater levels of student
satisfaction to be achieved. As professional educators the university staff use and
endorse tools such as those above in order to promote their use in the workplace by
our graduates as a part of their daily routine.

Use of Blended Learning
Students will have access to the programme’s “MyBeckett” site together with
additional online support through the university library and Skills for Learning.
This is designed to complement face-to-face teaching for classroom-based students,
whether full-time or part-time.
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Student Support Network
If you have a question or a problem relating to your course, your Course
Administrator is there to help you. Course Administrators works closely with
academic staff and can make referrals to teaching staff or to specialist professional
services as appropriate. They can give you a confirmation of attendance letter, and
a transcript. You may also like to contact your Course Rep or the Students’ Union
Advice team for additional support with course-related questions.
If you have any questions about life at our University in general, call into or contact
the Student Hub on either campus to speak to our Student Experience Team. This
team, consisting of recent graduates and permanent staff, are available to support
you throughout your time here. They will make sure you have access to and are
aware of the support, specialist services, and opportunities our University provides.
There is a Student Hub on the ground floor of the Rose Bowl at City Campus and one
in Campus Central at Headingley. You can also find the team in the Gateway in the
Leslie Silver Building at City Campus. The telephone number is 0113 812 3000, and
the e-mail address is StudentHub@leedsbeckett.ac.uk.
Within MyBeckett you will see two tabs (Support and Opportunities) where you can
find online information and resources for yourselves. The Support tab gives you
access to details of services available to give you academic and personal support.
These include Library Services, the Students’ Union, Money advice, Disability advice
and support, Wellbeing, International Student Services and Accommodation. There
is also an A-Z of Support Services, and access to online appointments/registration.
The Opportunities tab is the place to explore the options you have for jobs, work
placements, volunteering, and a wide range of other opportunities. For example,
you can find out here how to get help with your CV, prepare for an interview, get a
part-time job or voluntary role, take part in an international project, or join societies
closer to home.

Assessment Strategy
The course adopts an assessment strategy in line with the University’s Postgraduate
Course Development Principles. This has been designed to provide a balance of
assessment within the assessment diet together with progressive learning during the
programme. The programme employs both formative and summative assessment –
based in turn upon individual and group work.
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The course team recognises the need for an assessment regime that links to the
course aims and permits students to demonstrate their knowledge and skills
development.

Feedback on Assessed Coursework
Feedback is delivered both orally in a classroom situation (e.g. in response to an
analysis of a case study question) and through written commentary on formative
and summative assessments.
Assessment grids are included within each Module Handbook that allow the student
to see where he/she stands in terms of the learning outcomes of a given assignment
and these are supplemented by annotations in the text of the assignment itself and
the provision of additional commentary on the assessment sheet itself.
The majority of coursework assessments are submitted via Turnitin and therefore
students are provided with annotated feedback on their scripts electronically.
All module leaders also provide generic feedback to all students at the end of the
module but before final results are released.
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Management, People &
Organisations
Managing Financial Resources
Corporate Strategy
Strategic Brand Management
Agile Consumer Insight
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Employability and Professional Context:
This course is aimed primarily at graduates from a non-business background with no
(or very little) work experience. The course is suited to students who have either
just graduated, or have recently graduated.
The course is also attractive to more experienced/mature students who may wish to
enhance or develop their careers in a slightly different or new direction. Students
from previous cohorts have used the programme to stimulate a change in career
direction, for example a social worker used the course to move into a career in
management and a soldier used the course to draw together his experiences in
management and logistics to develop a career in Project Management. Students are
able to use the University Careers Office who assistance in areas such as CV
preparation and Networking to assist with future career development.
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The course has attracted a reasonable level of interest from business graduates
looking to take a PG Masters which provides a sound grounding in business
management principles, practice and practical relevance, and in particular to
enhanced career prospects or progression.
Therefore, the course now also targets this market sector – in particular those with
no or limited pre experience, who will be unlikely to enter an MBA programme
The MSc Management and Marketing does not require professional experience
although it is open to young professionals who have been working for some time,
mostly up to a year.
The professional experience of students does not play a major role during the
studies. The option to undertake a Live Commercial Project will offer students the
opportunity to work with private sector clients on projects. We have extensive
experience within the School, at Undergraduate and Postgraduate level, in the
facilitation of consultancy projects and are able to offer support to students, where
needed, to identify suitable clients.
The MSc Management and Marketing programme will provide students with a
business qualification that will act as a pathway to a number of managerial roles
across a wide range of business sectors. The programme provides the basis for
further development across a range of professional areas such as marketing and
human resources as well as further academic study (PhDs for example). The
programme will aim to prepare you for a range of opportunities after graduation
whether they be academic or professional.
MSc Management and Marketing has a recognisable identity based on a prescribed
structure with fixed entry and exit points and a full-time but flexible mode of
delivery. A number of elements in particular distinguish MSc Management and
Marketing from other Business & Management programmes at Masters level,
including:


The recognition that students who have no prior business knowledge, need
to progress very quickly in the development of their awareness and critical
understanding of management concepts and issues. Similar progress needs
to occur in the development of the business skills and competence they need
to function successfully in a business career.



The emphasis placed on the importance of recognising the role of interrelation of functional areas of business and the impact of different dynamic
environments
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Reference Points used in course design and delivery:
All our courses leading to Leeds Beckett University awards have been designed and
approved in accordance with UK and European quality standards. Our courses utilise
the Frameworks for Higher Education Qualifications (FHEQ) and where relevant
subject benchmarks (where these are available) and professional, statutory and
regulatory body requirements (for professionally accredited courses).
We review our courses annually and periodically, responding to student feedback
and a range of information to enhance our courses. Our University is also subject to
external review by the Quality Assurance Agency. Our latest report can be found on
the QAA web site at http://www.qaa.ac.uk/reviews-and-reports
We appoint External Examiners to verify that our University sets and maintains
standards for awards which adhere to relevant national subject benchmark
statements and the Framework for Higher Education Qualifications (UK), ensure
standards and student achievements are comparable with other Higher Education
Institutions in the UK, with which they are familiar, and ensure that assessments
measure achievement of course and module learning outcomes and reach the
required standard. External Examiners may also provide feedback on areas of good
practice or potential enhancement.

Staff Teaching on the Course:
You can find details of our highly qualified permanent teaching staff on our website,
who are involved in teaching, research and administration associated with the
course.

Regulatory Exemption details:
Postgraduate
This course adheres to the Academic Principles and Regulations set out by the
University. Awards of distinction and merit may be made to students who meet the
following criteria:
Distinction
The award of a distinction may be made to those students who have attained:
 an average of 70% or more in assessments contributing to the final award.
And/or
 at least half of all taught modules at the level of distinction in assessments
contributing to the final award plus a dissertation at distinction.
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Merit
The award of merit may be made to those students who have attained:
 an average of 60% or more in assessments contributing to the final award.
And/or
 at least half of all taught modules at the level of merit in assessments
contributing to the final award plus a merit at merit.
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